Historic,  Archive  Document 

Do  not  assume  content  reflects  current 
scientific  knowledge,  policies,  or  practices. 


>C  CONSUMER  PURCHASES  OF  SELECTED  FRESH  FRUITS, 
CANNED  AND  FROZEN  JUICES,  AND  DRIED  FRUITS 

IN 

OCTOBER  1950  X 


I. 


United  States  Department  of  Agriculture 
Bureau  of  Agricultural  Economics 
and 

Fruit  and  Vegetable  Branch 
Production  and  Marketing  Administration 


Washington,  D,  C* 
November  1950 


Agriculture — Washington 


FOREWORD 


This  report  presents  data  on  consumer  purchases 
during  October  195>0  of  fresh  citrus  fruits, 
canned  juices,  frozen  concentrated  juices,  and 
dried  fruits  collected  from  a representative 
national  sample  of  household  consumers*  It  is 
issued  as  part  of  a program  financed  coopera- 
tively by  participating  fruit  industry  groups 
and  the  U.  S.  Department  of  Agriculture  with 
funds  provided  under  the  Research  and  Marketing 
Act  of  19U6* 

All  ‘’monthly”  data  in  the  report  are  based  on 
U-week  periods  (28  days)  during  each  month  in 
order  to  permit  comparisons  between  periods  of 
equal  length* 


Based  on  data  collected  by  the  Industrial  Surveys  Company,  Inc 
under  contract  with  Ihe  U*  S.  Department  of  Agriculture. 


CONSUMER  PURCHASES  OF  SELECTED  FRESH  FRUITS, 
CANNED  AND  FROZEN  JUICES,  AND  DRIED  FRUITS 
OCTOBER  1950 


The  data  .in  this  report  represent  purchases  of  specified  fruits  and 
juices  for  household  consumption  only«  They  do  not  include  pur- 
chases by  restaurants,  hotels,  hospitals,  or  other .institutional  out- 
lets. It. should  be  -noted  also  that  , the  data  on  household  purchases 
are,  based  on  h-week  periods  (28-rdays)  during  each  month  in  order  to 
! permit  comparisons  between  periods  of  equal  length*  . 


SUMMARY 


Householders  paid  an  average  of  22*1  cents  per  6-ounce  can  for  frozen  concentrated 
orange  juice  in  October  1950— the  lowest  price  yet  reported  and  3* it.  cents  per  car 
below  the  September  average,  Household  purchases  in  October  increased  ;395,000 
gallon's'  oyer  the  previous  high  in.  September  to  "reach  a new  record,  of  ,1,865,000 
gallons.  Frozen  concentrated  grape  juice  purchases  4e<?iined  for  the  fourth  con- 
secutive month,  totaling  7 5> 000  gallons  in  October.  Purchases  of  other  frozen 
concentrated  juices  .increased -sharply  from  138,000  gallons  in  September  to 
357,000  gallons  'in  October.  , t.,  •.  .• 

Household  purchases  of  *1,117,000  cases  (equivalent  No.  2 cans)  of  canned  single 
strength  .grapefruit  juice1  in  October  were,  U8  .percent  larger  than  in  the  preceding 
month  but  still  below  the  October  19U9  level  of  1,282,000  cases.  This  large  in- 
crease in  purchases  was  associated  with  a decline  of  U.U  cents  per  h6-ounce  can, 
the.  price,  averaging  31.6  cents  per  can  in.  October.  '■  ■ 

Canned- single  strength  orange  juice .purchases  increased  12  percent  in  October  to 
a total  of  1,357,060  cases  (equivalent  No,  2 cans), -while  the  ’ average  price  paid 
dropped ' slightly  to  37 .3  cents  per,.U6-ounce  can.  For  the  first  month!  since  Feb- 
ruary 1950,  householders  bought  more  canned  single  strength  orange  juice  than 
tomato  juice.  The  average  price  paid  for  tomato  "juice  was  relatively  unchanged 
in  October,  but  purchases  totaling  1,295,000  cases  ( equivalent  No,  2 pans)  were 
7 percent  below  the  previous  month. 

Fresh  orange  purchases  by  householders  in  October  totaled  30, 638,000  dozens,  an 
increase  of  16  percent  from  September  but  10  percent  below  the  level  of  October 
a year  ago.  Purchases  of  California  oranges  decreased  slightly  to  19,161,000 
dpzens,  while  theiaverage  pried  increased  slightly  to  14.6.5  cents  per ' doieh.  Pur- 
chases of  Florida-  oranges  increased,  totaling,  U,  91*2,000  dozens  in  October  at  an 
average  price  of  U0.5  cents  per  dozen.  . ;lt.  r . 

In  October,  purchases  of  early  season  fresh  grapefruit  were,  5,39^,0.00  dozens,  com- 
pared to  only  2,118,000.  dozens  during  the  same  month  a year  ago.  Householders 
paid  an  average  of  96.9  cents:  per  dozen  for  grapefruit— relatively  unchanged  from 
September  but  well  below  the  average  of  110.5  cents  per  dozen  in  October  19149* 

Household  purchases  of  dried  fruits  totaled" 12,110  tons  in  October,  compared  with 
9,112‘tons  in  September  and  10, 290  tons  in  October  a year  ago.  Raisin  purchases 
for  household  use  in  October  totaled  U,87li  tons--l,  115  tons  greater  than  in  Sep- 
tember and  6u9  tons  above  the  level  of  October  19149.  Consumers, paid  an  average 
of  23*6  cents  pdr  pound  for  raisins  in  October,  compared  with  20.U,  cents  in  Sep- 
tember and  lo.o  cents  in  October  a year  ago.  Householders  bought  4,485  tons  ox 
dried  primes  in  October,:  an  increase  of  HLo.  percent  over  September. : During  the 
same  period  average  prices  increased  slight&y  to  25.0  cents  per  pound., , In  October 
a year  ago  household  consumers  purchased  3,80l4  tons  of  dried  prunes  at  an  average 
price  of  22.6  cents  per  pound.  Prune  juice  purchases  by  householders  decreased 
from  395jOOO  cases  (equivalent  No.  2 cans) in  September  to  361,^00  cases  in  Octo- 
ber, while  the  average  price  increased  slightly. to  30 .1  cent s per  3 2-bounce  bottle 

Purchases  of  dates  for.,hpusehold  use  increased; -sharply  from  U75  tons  in  September 
to  1,530  tons  ih  OctoberDk.Substantially  above  the  764  tons  purchased  in  October 
I3/'9-  Consumers  paid  an  average  of  3U.6  cents  per  pound  for  domestic  dates,  com- 
pared with  I48.6  cents  per  pound  for  imported  dates. 


FROZEN  CONCENTRATED  JUICES 

During  October  1950  householders  paid  an  average  of  22*1  cents  per  6-ounce 
can  for  frozen  concentrated  orange  juice,  the  lowest  price  recorded , in  the 
months  for  which  these  data  nave  been  available..  At  the  same  time.,.  consum< 
purchases  reached  a new  high  level  of  1,865,000  gallons,  and  the  proportioi 
of  families  buying  increased  sharply  to  19*3  percent  (figs.'  1 and  2). 
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Household  purchases  of  frozen  concentrated  orange  juice  in  October  increast 
395*000  gallons,  a gain  of  27  percent,  over  the  September  level  of  l,i*70,00( 
gallons,  the  previous  peak.  Total  consumer  purchases  in  October  a year  ag<  ^ 
were  1,075,000  gallons*  ^ jir 


The  average  price  of  22.1  cents  per  6-ounce  can  paid  by  householders  for 
frozen  concentrated  orange  juice  was  3*U  cents  per  can  below  the  September 
average  of  25* 5 cents.  This  is  the  sharpest  reduction  yet  reported  and 
continues  the  decline  in  prices’ that  began  in  April  1950.  In  October  19U9 
household  consumers  paid  an  average  of  27*3  cents  per  can  (fig.  3)* 

The  proportion  of  families  buying  increased  to  19*3  percent  from  the  pre- 
vious record  level  of  17*1  percent  in  September.  In  October  19U9,  13*U 
percent  of  the  families  .purchased  frozien  concentrated  orange  juice.' 
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Purchases  of  frozen  concentrated  grape  juice  for  household  consumption  de-  P 
cline.d  for  the  fourth  consecutive  month,  dropping  to  75*000  gallons  in  ( 

October  1950*  compared  with .87,000  gallons  in  September  and  69,000  gallons  | < 
in  October  a year  ago.  The  average  price  paid  by  consumers  increased  slight 
ly  from  26.9  cents  per  6-ounce  can  in  September  to  27.3  cents  in  October. 

Household  purchases  of  frozen  concentrated  juices  other  than  orange  and 
grape  totaled  357*000  gallons  in  October,’  as  compared  with  138,000  gallons 
in  September  and  23,000  gallons  in  October '19U9* 


CANNED  JUICES 


Household  consumers  b.ought  6 percent  more  of  all  canned  juices  in  October  .. 
1950  than  in  the  previous  month  (fig.  U)*  Average  prices  paid  for  single, 
strength  citrus  juices  showed  some  decline,,  the  largest  being  for  grape- 
fruit juice  which  dropped  U.U  cents  per  U6-ounce  can  (fig.  5). 


Purchases  of  canned  single  strength  grapefruit  juice  by  householders  in- 
creased sharply  to  1,117,000  cases  (equivalent  No#  2 cans)  in  October  from  ! 
*755*000  cases  in  September.  Purchases  still  remained  below  the  level  of 

I, 282,000  cases  in  October  19U9.  The  percentage  of  families  buying  grape- 
fruit juice  also  increased  substantially — from  8.6  percent  in  September  to 

II. 5  percent  in  October*  The  increase  in  purchases  accompanied  a drop  in 

price  from  an  average  of  36,0  cents  per  U6— ounce  can  in  September  to  31.6  ( 

cents  in  October. 


Household  purchases  of  canned  single  strength  orange  juice  increased  to 
1*357,000  cases  (equivalent  No.  dans)  in  October,  compared  with  1, 215*000 
cases  in  September  and  .1,260,000  cases  in  October  a year  ago.  The  12  per- 
cent increase  in  October  purchases  paralleled  a large  increase  in  purchases 
of  frozen  concentrated  orange  juice.  Householders  paid  an  average  of  37«3 
cents  per 


U 6-ounce  can  for  sirjgle  strength  orange  juice  in  October — a slight 
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decrease  from’ the  average  of  38. U cents  in  the  previous  month.  The  propor- 
tion of  families. buying  increased  1 percentage  point  to  13*6  percent  in 
October.  - . • . • v:.;  • ;-v., 

Orange-grapefruit  blended  juice  purchases  decreased  12  percent  to . 36U, Q00 
cases  (equivalent  No.  2 cans)  in  October  .195°,  remaining  well  below  the 
level  of  a year  ago.  Householders  paid  an  average  of  38*0  cents  per  U6- 
ounce ' can  for  orange-grapefruit  blended . juice  in  October  and  the  percentage 
• of  families : buying  was  5.1*- percent,  both  slightly  below  the  September  levels. 

In  October  householders  bought  3k$  000  cases  (equivalent  Np»  2 cans)  of  lemon 
juice^a  decline  of  21  percent  from  the.  previous  month  and  15  percent  below 
the  level  of  October,  19U9*  Prices  paid,:  by  householders  averaged  10. 7 cents 
per -^2-ounce  can,  compared  with.  13*  U cents,  in  September.  , ■ 

For  the  first  month  since  February  195°,  household  consumers  bought  less 
canned  tomato  juice  than  canned  single  strength  orange  juice.  October  pur- 
chases of  tomato  juice  totaled  1,293,000  cases  (equivalent  No.  2 cans), 
compared  with  1,3911,000  cases  in . September  and  1,396,000  cases  in  October 
a year  ago..  Householders  paid  an  average  of  27*1;  cents, per  U6^ounce  can, 
about- the  same;  as  in  the  previous  month,.-  The  percentage  of  families  bpying 
tomato  juice  also  showed  little ; change,,  totaling  17*0  percent  in  October. 

Pineapple  juice  purchases  increased  9-  percent,  in  October  to  915,000  cases 
(equivalent  No.  2 cans),  while  the  average  price  dropped  slightly  to  3 7 *2 
cents  per  U6-ounce  can. 

Household  purchases  of  apple  juice  were  down  slightly-  to  237,000;  cases 
(equivalent  No*  2 cans)  in  October.  The  average  purchase;  price  increased 
l.U  cents  to  22mk  cents  per  32-ounce  bottle..,  In-October  householders.'.; 
bought  119,000  cases  (equivalent  No*  2 cans)  of  grape  juice,  at  IkUU  cents 
per  32-ounce  bottle.  V 

FRESH  CITRUS  FRUIT 

Purchases  of.  all-  fresh  oranges  for  household  us,e  totaled  3°,.638>.°00  dozens 
in  October  1950,  an  increase  of  U, 178, 000  dozens  from  September  but. 

3.1155.. 0QO  dozens  less  than  purchase.s  in  October  19U9. 

Household  purchases  of  California  oranges  totaled  19,161,000  dozens  in 
October,  a decrease  of.  l,.232,OGO  dozens  from  September.,  This  was  3,899,0°° 
dozens  less  than  purchases  in  October  19U9*  Householders  paid  an  average 
of-  cents  per  dozen  for.  California  oranges,  in  October,  compared  with 

1111.. 9;  cents  in  September  (fig.6)>  Average  price  in  Qctober  19k9  was  36*0 

cents.  - The  proportion  of  failles  buying,  California  oranges  was  22.5  per- 
cent in  October,,  -compared  .with-  23.7  percept,  in  September-  and  23.3  percent 
in  October  a year  ago*.  . , • 

Household  purchases  of  Florida  oranges  in  October  totaled  li,9U2,000  dozens, 
an  increase  of  -3,067,000  dozens,  from  September,  reflecting  early  season 
shipments.  , The  average  price  in  October  was  ij.0.5  cents  per  dozen,  a slight 
decrease  from  September.  The  proportion  of  families  buying  Florida  oranges 
increased  from  2.6  percent  in  September  to  8*8  percent  in  October. 


Purchases  of  fresh  grapefruit  for  household  use  increased  from  1,617,000 
dozens  in  September  to  5,39h?000  dozens  in  October.  This  volume  of  pur- 
chases was  more  than  twice  as  large  as  in  October  19h9f  when  consumers, 
bought  2 yll8, 000  dozens.  Average  price  paid  for  grapefruit  in  October  was  I , 

96.9  cents  per  dozen,  a small  increase  from  September  but  below  the  average: 

of  110.$  cents  per  do-zen  in  October  a year  ago.  ' 

Household  purchases  of  fresh  lemons  continued  to  decline,  totaling  7,088,00  . 
dozens  in  October,  compared  with  7,705,000  dozens  in  September.  The  volume  , 
of  purchases  in  October  1950,  however,  was  1,127,000  dozens  above  the  level: 
in  October  191*9*  The  average  price  paid  for  fresh  lemons  in  October  was 
Ii0.5  cents  per  dozen,  compared  with  Ul.8  cents  in  September  and  U6.8  cents 
a year  ago  (fig.  6).  -The  proportion  of  families  buying  lemons  decreased  to 

21.9  percent  in  October,  compared  with  23. h percent  in  September.  The 
percentage  in  October  19^9  was  20*9  percent. 


Household  purchases  of  dried  fruits  increased  seasonally  from-  9,112  tons 
in  September  to  12,110  tons  in  October.  This  compares  with  purchases  of 
10,290  tons  in  October  a -year  ago.  The  proportion  of  families  buying  any 
dried  fruit  totaled  31.6  percent  in  October,  an  increase  from  the'  2U.0 
percent  in  September  and  well  above  the, 26.5  percent  in  October  19l*9* 
Average  prices  paid  by  consumers  for  each  dried  fruit,  except  dates,  in- 
creased in  October. 

Raisin  purchases  for  household  use  increased  sharply  from  3,759  tons  in 
September  to  1*,87-1*  tons  in  October  (fig.  7).  This  volume  of  purchases 
was  well  above  the  U, 225  tons  reported  in  October  19h9?  The  average  price 
paid  by  consumers  advanced  3*2  cents  per  pound  in  October  to-  an  average  of, 
23.6  cents  for  the  month.  A year  ago  in  October  the  average  price  paid 
was  18.8  cents  per  pound.  The  proportion  of  families  buying  raisins  in-  f 
creased  from  12.1  percent  in  September  to  16.1  percent  in  October. 

Householders  bought  1*,1|85  tons  of  dried  prunes  in  October,  an  increase  of 
16  percent  over  September,  when  purchases  totaled  3,872  tons.  Purchases 
in  October  19l*9  totaled  3,801*  tons  (fig.  7).  The  proportion  of  families 
buying  dried  prunes  increased  from  10.2  percent  in  September  to  12.1  per- 
cent in  October.  During  the  same  period  prices  paid  -by  householders  in- 
creased'slightly  to  an  average  of  25.0  cents  per  pound  for  the  month  of 
October.  Prices  averaged  22.6  cents  per  pound' in  October  a year  ago. 

Household  purchases  of  dates  increased  markedly  in  October  to  a total  of 
1,530  t'ons,  compared  with  hi 6 tons  in  September.  The  proportion  of  fam-  ■ 
ilies  buying  dates  also  increased  from  2.9  percent  in  September  to  7*8 
percent  in  October.  Prices  paid  by  consumers  averaged  39«&  cents  per 
pound  in  October— a decline  from  the  average  of  1*2.8  “cents  in  the  previous 
month. 

A preliminary  tabulation  of  purchases  in  October  to  permit  comparison 
between  domestic  and  imported  dates  shows  that  of  the  total  1, 530  tons 


DRIED  FRUITS 
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purchased  by  householders,  725  tons  were  of  domestic  origin,  5U9  tons  were 
imported,  and  256  tons  were  not  identified  as  to  origin*  Consumers  paid 
an  average  of  3i|-*6  cents  per  pound  for  domestic  dates  in  October,  compared 
with  14.8,6  cents  per  pound  for  imported  dates# 

Household  purchases  of  dried  figs  increased  sharply  in  October}  purchases 
of  dried  apricots  were  slightly  larger,  while  consumers  bought  less  dried 
apples  and  dried  peaches#  Prices  paid  for  each  of  these  dried  fruits  in- 
creased from  the  levels  of  the  preceding  month  (fig.  8)# 

Prune  juice  purchases  by  householders  decreased  from  395,000  cases  (equiv- 
alent No#  2 cans)  in  September  to  381,000  cases  in  October  1950  (fig*  U)# 
The  proportion  of  families  buying  during  this  period  dropped  slightly  to 
6,2  percent.  In  October  the  average  price  increased  to  30,1  cents  per 
32-ounce  bottle  from  the  September  average  of  29*3  cents  (fig#  5)# 
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Figure 


PRICES  OF  FROZEN  FRUIT  JUICES 

( PER  6 OZ.  CAN  1 1 

on  I Orange  concentrate 
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Figure  4 


PRICES  OF  CANNED  JUICES 
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PRICES  OF  FRESH  CITRUS  FRUITS 
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Table  1.— Frozen  concentrated  orange  juice  and  canned  juices:  U.S.  total 
consumer  purchases,  percentage  of  families  buying  and  average 
. prices,  October  1950 , September  1950,  and  October  1949  1/ 


...  ' *r  — — — 

■ 1 " 1 ~ ' ' 

* Consumer 

Percentage  o£  Average  price 

purchases 

families  buying 

per  6-oz.can 

1,000  gallons 

Percent 

Cents 

rozen  concentrated 

orange  juice 

October 

1950 

1,865 

19.3 

22.1 

September 

1950 

1,1+70 

17.1 

25,5 

October 

1949 

1,075 

13.1+ 

27.3 

Consumer  purchases  Percentage  of 

Average  price 

cases  of  24  f£' 

s families  buying 

per  46-ounce 

can  2/ 

1,000  cases 

Percent 

Cents 

anned  Juices 

Orange 

13.6 

October 

1950 

1,557 

37.3 

September 

1950 

1,215 

12:6 

38.4 

October 

191+9 

l,26o 

1I+.0 

4i.i 

Grapefruit 

October 

1950 

1,117 

11,5 

31,6 

September 

1950 

755 

8.6 

36.0 

October 

191+9 

1,282 

13^6 

30.0 

Orange  and  grapefruit  blend 

October 

1950 

36I+ 

5,1+ 

38.0 

September 

1950 

4l4 

5,6 

39,8 

October 

191+9 

1+39 

6.7 

4*o  e 4- 

Lemon 

. October 

1950 

31+ 

2.0 

10.7 

September 

1950 

1+3 

2.3 

13,4 

October 

191+9 

l+o 

2.3 

12.7 

Tomato 

October 

1950 

1,293 

17,0 

27.1 

September 

1950 

1,39+ 

17,2 

26.9 

October 

191+9 

1,396 

17.1+ 

24.8 

Pineapple 

October 

1950 

915 

1I4.I 

37,2 

September 

1950 

838 

12  .4 

38.0 

October 

191+9 

656 

10.4 

39.1 

Prune 

October 

1950 

381 

6,2 

30.1 

September 

1950 

395 

6.5 

29.3 

October 

191+9 

383 

6.3 

27.1 

Each  month  represents  eTTj!-week  period  . 


2/  Except:  Lemon  juice,  5ll'’‘Ounoe  can;  and  prune  juice,  32-ounce  bottle. 
National  Consumer  Panel,  of  Industrial  Surveys  Company. 


Table  2. — Fresh  citrus  fruits*.  U.S.  total  consumer  purchases,  percentage 
of  families  buying,  and  average  prices,  October  1950, 
September  1950 » and  October  1949  l/ 

Consumer  Percentage  of  Average  price 

purchases  families  buying  per  dozen 

1,000  dozens  Percent  ' Cents 

Oranges 


California 


October 

1950 

19,161 

22.5 

1+6.5 

September 

1950 

20,395 

23.7 

1+4*9 

October 

1949 

23,060 

23.3 

36.0 

Florida 

October 

1950 

l+,9l+2 

8.8 

1+0.5 

September 

1950 

1,875 

2.6 

42.1 

October 

191+9* 

l+,27l+ 

6.7 

38.6 

Total 

October 

1950 

30,638 

35 .0 

44.4 

September 

1950 

26 , I460 

30.6 

44.8 

October 

191+9 

3I+,  093 

3 4*4 

36.4 

Grapefruit 

October 

1950 

5,39l+ 

21+.2 

96.9 

September 

1950 

1,617 

10,0 

96.6 

October 

191+9 

2, 118 

13.1 

110.5 

Lemons 

October 

1950 

7,088 

21 .9 

40.5 

September 

1950 

7,705 

23J-+ 

41.8 

October 

191+9 

5,961 

20.9 

46 .8 

1/  Each  month  represents  a 4-week  period* 


National  Consumer  nanel  of  Industrial  Surveys  Company. 


Table  3. — Dried  fruit:  U.S.  total  consumer  purchases,  percentage  of 

families  buying  and  average  prices,  October  1950, 
September  1950,  and  October  191+9  _l/ 


f 

Consumer 
purcha  ses 

Percentage  of 
families  buying 

Average  pri 
per  pound 

Tons 

Percent 

Cents 

Apples 

October 

1950 

91 

.5 

38.1 

September 

1950 

112 

.6 

37.9 

October 

191+9 

198 

.9 

33.6 

Apricots 

October 

1950 

l+6o 

2.3 

5+.5 

September 

1950 

+53 

■ 2.3 

.51.9 

October 

191+9 

603 

2.9 

1+8.1+ 

Dates 

October1 

1950 

1,530 

7.8 

39.8 

September  : 

1950 

1+75 

2.9 

1+2.8 

October 

191+9 

761+ 

1+.5 

1+0.9 

• 

Figs 

October 

1950 

206 

1.1 

39.+ 

September 

1950 

85 

.1+ 

35.3  : 

October 

191+9 

222 

1.1 

39.9 

Mixed  fruit 
October 

1950-  • • 

lU+ 

.6 

38.7 

September 

1950 

66 

38.7 

October 

191+9 

81 

.1+ 

36.2 

Peaches 

October 

1950 

230 

1.1 

36.0 

September 

1950 

237 

1.0 

33 .2 

October 

191+9  , 

27I+ 

1.3 

3+3 

Pears 

October 

1950 

20 

.1 

39.5 

September 

1950 

7 

- 

56.9 

October 

191+9 

12 

- 

52.0 

Prunes 

October 

1950- 

( 

1+.1+85 

12.1 

25.0 

September 

1950 

3,872 

10.2 

23 .9 

October 

191+9 

3,801+ 

10.1 

22.6 

Raisins 

October 

1950 

1+,  87I+ 

16.1 

23.6 

.September 

1950 

3»759 

12.1 

20.1+ 

October 

191+9 

+»  225 

13.7 

18.8 

j Total  ,2/ 

October  . 

1950 

12,110 

31.6 

28.2 

September 

1950  * 

9,H2 

2i+.0 

25.5 

October 

191+9 

10,290 

26.5 

21+.9 

1/  Each  month  represents  a [+-week  period.' 
?/  Total  includes  dried  currants. 


Table  4. — Canned  juices  and  frozen  concentrated  juices:  U.S.  total  consumer 
purchases  and  average  prices,  October  1950  (4-week  period) 
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Table  5» — Fresh  citrus  fruit:  U.S.  total  consumer  purchases  and  average 
prices,  October  1950  (4-week  period) 
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